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Social media is an electronic conversation- - a virtual cocktail party. It is a way to chat

with people about ideas, causes, or programs we care about. And that includes
talking about your business. But not too much...

“If people have to lean more towards personal or professional, I'd pick personal every
time. | probably know what you do for business, if | need you or your services | can
ask you about them and go to you for help. What I'd rather hear are the silly little
details that make you *YOU?* - that connects me to you and makes me choose you
over all those others when it actually is time to make that business call. Keep it all
business and you might as well just be someone in the yellow pages.”

Quote by Sarah Cooper



http://www.youtube.com/watch?v=MplOCIX1|PE
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Ken Olsen, DEC: "There is no reason for any individual to
have a computer in his home." 1977

Bill Gates, Microsoft: "640K is more memory than anyone will
ever need." 1981

To compete in business today, you must be forward-thinking.
Social media is "the next big thing."

The main reason you need a social media presence is
because your clients and customers are already ther e and
expect you to be there, too.



Source: Pew Internet & American Life Project



o e

Aav Wk




$

Businesses in New Mexico successfully using social media:

« NM Candle Co.: uses Twitter for promotions that have
consistently brought traffic into the retail shop

 Anderson-Abruzzo International Balloon Museum:
promotes events via Twitter and Facebook

* El Pinto Restaurant: increases patronage by using Twitter
and Facebook to advertise their specials.

Add yourself to this roster by implementing a social media
strategy today!
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* A real estate agent spends $50,000 a year on
traditional advertising, including direct mailings
and home magazines.

VS.
* Areal estate agent spends $130 a year on domai

registrations and hosting. Spends about 8 hours &
week on social media and blog posting.
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e Use your blog to discuss issues in your industry and show

your expertise
« Answer guestions from customers or potential customers on

various social media sites
« Answer questions on LinkedIn






 What are your employees saying on social media sites
about your company?

What are your customers saying on social media sites about
your company?

How Is your competition using social media?

Employees need to have clear guidelines on policy.



Trying to have a presence on every social networking site
Instead, choose the right sites to communicate to y our target market.



Twitter.com is a Top 50 site that reaches over 22 million U.S. visitors monthly.

The largest segment is18-34 at 43%, but the age group 35-49 is growing with 32% of
all users. Females out-rank males, making up 55% of users.

44% of all Twitter users have a college degree and 14% have a graduate degree.

Twitter attracts a slightly less affluent group with the majority earning $30-$60K.



Twitter

Set up an account and add
*A bio

eL_ocation

eAvatar

*URL of your website or blog

Find and follow
*People

‘News
*Non-profits






Facebook.com is a Top 10 site that reaches over 91 million U.S. people monthly.

The largest segment is 18-34 with 46%, but the age group 12-17 is growing and
comprises 27% of all users. Females outhumber males as 54% of users.

42% of all Facebook users have a college degree and 14% have a graduate
degree.

Facebook attracts a slightly more affluent group with 29% earning over $100K
and 29% earning $60-100K.



Make Facebook Useful: Find your Friends
* Friend Finder asks you for your email address and password.
e Searching for classmates is an easy way to find good friends that you may have
lost track of along the way.
« Coworker search is an easy way to find people you know from your current or

former job.
« At any time, no matter where you are on Facebook, you can use the quick search

box (at the top right corner of the top menu) to search for your friends by name.

Gettlng Started on Facebook
Joining a network will help centralize Facebook around your area, workplace, or

school.
 Photo albums are easy to share with people on and off Facebook.
e Set your status to let people know what you're doing, thinking, or feeling,
 Browse some of the groups in your area.
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LinkedIn.com connects over 40 million affluent, ambitious, and influential
professionals.

The largest segment is 35-49 at 45% and with the 50+ group accounting for 26%
of all users. Males outnumber females at 57% of users.

52% of all LinkedIn users have a college degree and 29% have a graduate
degree.

LinkedIn attracts a more affluent group with 37% earning over $100K and 29%
earning $60-100K.



LinkedIn

Own a profile that truly represents you

sList your current and past positions and education along with your tenure.
*This helps the right people and opportunities find you.

*Add a profile photo— people never forget a face!

*Add a summary paragraph. Think of it as your professional elevator pitch.

Leverage the power of your network!

*Post a question on Answers and tap into the experts you're connected to and the
entire LinkedIn network.

*With a professional community of 40+ million, this is the perfect place for those tough
guestions.

*Look up someone’s profile before you meet them.
sLearn their background and see who you know in common to get off to a fast start.
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YouTube.com is a large site with over 71 million visitors a month!

The largest segment is 18-34 at 36% and the younger generation 12-17
accounting for 19% of all users. Males and females are equally represented.

48% of all YouTube users have no college degree and 39% have a college
degree.

YouTube attracts a diverse range of incomes with 20% earning under $20K. 27%
earn $30-60K, 27% earn $60K-100K, and 27% earn over $100K.



Youtube

Before the launch of YouTube in 2005, there were few simple methods
available for ordinary computer users who wanted to post videos
online. With its easy-to-use interface, YouTube made it possible for
anyone who could use a computer to post a video that millions of
people could watch within a few minutes.

One of the key features of YouTube is the ability of users to view its
videos on web pages outside the site. Some mobile phones are
capable of accessing YouTube videos, dependent on the provider and

the data plan.






Flickr.com reaches over 22 million visitors a month.

The largest segment is 18-34 at 39%, then 35-49 account for 31% of all
users. Males outnumber females at 54%.

43% of all Flickr users have no college degree and 42% have one.

Flickr attracts a diverse range of incomes with 19% earning under $20K and
27% at $30-60K, 27% at $60K-100K, and 27% over $100K.



Flickr

Flickr is a way to get your photos and videos to the people who matter to you. And since basic
accounts are free , there's no reason not to explore further...






MySpace.com reaches over 63 million visitors a month.

The largest segment is 18-34 at 46%. The younger group,12-17, accounts for
27% of all users. Females outnumber males at 57%.

56% of all MySpace users have no college degree and 35% have one.

MySpace attracts a diverse range of incomes with 27% earning $30-60K,
26% at $60K-100K, 25% over $100K, and 22% under $20K.









There are numerous blog platforms to choose from. You could self-host a blog or
use one of the more popular choices, such as WordPress or Blogger.

Demographics will vary greatly based on your business’s target market.

Your blog can serve as a hub for all your online activities. You can guide people

back to your blog where they can find more information about you and your
company.






